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"An accessible and different guide for students and practitioners alike... I'm sure that it will
become a standard reference text for sports management" - Peter Taylor, Sport Industry
Research Centre, Sheffield Hallam University "A must have introductory reference guide for
graduate and undergraduate sport management students" - Paul M. Pedersen, Indiana University
"Provides students, practitioners and researchers in the field of sport management with a valuable
compilation of sensitizing concepts, definitions and interesting references" - Michel van Slobbe,
European Sport Management Quarterly Sharp, clear and relevant this book meets the needs of
those studying and researching within the growing discipline of sport management. The
intelligently cross-referenced entries provide a concise overview of the key concepts in the field
guiding you through the important debates, sources and research methods in the management and
delivery of sport. The book introduces readers to the concepts at the centre of their studies; it
suggests relevant further reading and thoughts for future research and applies academic theory to
business and organizational problems in a real-world context. Written for students, academics and
practitioners the entries are designed to meet study needs and include: Clear definitions
Comprehensive examples Practical applications Effective research methods.
Now in a fully revised and updated third edition, Event Management in Sport, Recreation and
Tourism provides a comprehensive theoretical and practical framework for planning and
managing events. Focusing on the role of event managers and their diverse responsibilities
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through each phase of the event planning process, this is still the only textbook to define the
concept of knowledge in the context of event management, placing it at the centre of professional
practice. Designed to encourage critical thinking on the part of the student, this book helps them
develop the skills that they will need to become effective and reflective practitioners in the events
industry. Containing a rich array of international real-world case studies, data and practical
examples from sport, recreation and tourism contexts, this third edition is also enhanced by two
completely new chapters on contemporary management issues and ethics in event management.
Event Management in Sport, Recreation and Tourism is essential reading for any student or
practitioner working in event management, sport management, leisure management, outdoor
recreation or tourism.
Electronic Inspection Copy available for instructors here Written by a team of twenty-five high
profile, international authors, this exciting new text successfully combines theory and practice,
making it a must-have for all students of Events Management. Events Management: An
International Approach provides comprehensive coverage of all the most common types of events,
preparing students for a future career in Events Management. Covering key issues such as
fundraising, sponsorship, globalization and sustainability, this text addresses the challenges and
examines the realities of events management in an international context. A wide range of case
studies and examples look at sporting, music, catering and fundraising events across Europe,
Africa, Asia, Australia and North America. Key features include: • An international approach,
drawing on a wide range of cases from around the world • Extensive pedagogical features such as
Diary of an Event Manager and Exercises in Critical Thinking • A companion website offering a
full Instructor's Manual, PowerPoint slides, additional case studies and links to SAGE journal
Page 2/25

Bookmark File PDF Book Managing Major Sports Events Theory And
Practice By
articles This book is essential reading for all undergraduate and postgraduate students studying
Events Management. Visit the Companion Website at www.sagepub.co.uk/ferdinand Nicole
Ferdinand is Senior Lecturer in Events Management at the London Metropolitan Business School.
Paul J. Kitchin is Lecturer in Sports Management at the University of Ulster.
As a sporting event planner, how do you keep up with the trends of the ticket buying public,
sponsorship and merchandising while at the same time attending to the hundreds of management
and operational details required to execute the event? A successful sports event requires a planner
that can read signals from their market and plan strategically to maintain sponsors and a fill an
arena.
Managing Sport Events
Events Management
Principles and Practices of Small-Scale Sport Event Management
The Caribbean Experience

Sport events are inextricably linked to the places in which they are hosted. High-profile
events require high-quality venues, and the proper management of facilities is crucial to their
success. Now in a fully revised and updated new edition, Managing Sport Facilities and Major
Events is still the only textbook to introduce the fundamentals of sport facility and event
management in an international context. With detailed real-world case studies and insights
from professional practice, this book offers a systematic guide to the management issues and
practical problems that sports managers must address to ensure financial, sporting, and
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ethical success. It covers all the key aspects of sport facility and major event management
including the bidding process, facility development, risk analysis, budgeting, marketing,
branding, and quality assurance, as well as completely new chapters on analytics, impact, and
legacy. Now supported by a companion website containing slides, test banks, a glossary, and
sample syllabus, this is an invaluable resource for students and practitioners alike and is
essential to any course on sport facilities, event management or sport administration.
Contemporary events management is a diverse and challenging field. This major new
introductory textbook is the first to fully explore the multi-disciplinary nature of events
management and to provide all the practical skills and professional knowledge students need
to succeed in the events industry. The book covers every type of event studied on an Events
Management course, including sports, music, the arts, corporate events, tourism, and the
public and voluntary sectors. It introduces the key issues facing the contemporary events
industry, from health, safety and risk management to sustainability to developing a marketoriented business, with every topic brought to life through case-studies, personal biographies
and examples of best practice. Written by a team of authors with many years of industry
experience, it introduces the practical skills required in every core area of events management,
including marketing, finance, project management, strategy, operations, event design and
human resources. A companion website for the book includes a dazzling array of additional
features, including self-test questions, audio interviews with key industry figures, additional
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case-studies and PowerPoint slides for each chapter. Events Management: An Introduction is
the essential course text for any events management program.
The Routledge Handbook of Events explores and critically evaluates the debates and
controversies associated with the rapidly expanding domain of Event Studies. It brings
together leading specialists from a range of disciplinary backgrounds, to provide a state-ofthe-art review on the evolution of the subject. The first edition was a landmark study which
examined how event research had evolved and developed from a range of different social
science subject areas and disciplines. The Handbook was the first critique of the extent to
which the subject had developed into a major area of social science inquiry. This second
edition has been fully updated to reflect crucial developments in the field and includes brand
new sections on ever-important aspects of Event Studies such as: anthropology, hospitality,
seasonality, knowledge management, accessibility, diversity and human rights, as well as new
studies on ‘the eventful city’ and the benefits of events in older life. The book is divided
into four inter-related sections. Section 1 introduces and evaluates the concept of events.
Section 2 critically reviews the relationship between events and other disciplines such as the
contribution of economics, psychology and geography to the critical discourse of Event
Studies. Section 3 focuses on the business, operational and strategic management of events,
while the final section crucially focuses on critical events as a new paradigm within the
burgeoning literature on Events. It offers the reader a comprehensive and critical synthesis of
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this field, conveying the latest thinking associated with events research, edited by two of the
leading scholars in the field. The text will provide an invaluable resource for all those with an
interest in Events Studies, encouraging dialogue that will span across disciplinary boundaries
and other areas of study. It is an essential guide for anyone interested in events research.
From the Olympic Games to community-level competitions, sports events can be complex
and pose a particular set of managerial challenges. The Routledge Handbook of Sports Event
Management surveys the management of sports events around the world of every size and
scale, from small to mega-events, including one-off and recurring events, and single-sport
and multi-sport events. The book adopts a unique stakeholder perspective, structured
around the groups and individuals who have an interest in and co-create sports events,
including organising committees, promoters, sport organisations, spectators, community
groups, sponsors, host governments, the media and NGOs. Each chapter addresses a specific
stakeholder, defines that stakeholder and its relationships with sports events, describes the
managerial requirements for a successful event, assesses current research and directions for
future research, and outlines the normative dimensions of stakeholder engagement (such as
sustainability and legacy). No other book takes such a broad view of sports event
management, surveying key theory, current research, best practice, and moral and ethical
considerations in one volume. With contributions from leading sport and event scholars
from around the world, the Routledge Handbook of Sports Event Management is essential
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reading for any advanced student, researcher or professional with an interest in sport
management, sport development, sport policy or events.
Routledge Handbook of Sport and Corporate Social Responsibility
The SAGE Handbook of Sport Management
Crisis and Disaster Management for Sport
Third edition

As the role of sport in society becomes ever more prominent and as sports organisations
become increasingly influential members of the global community, so it has become more
important than ever for sport to consider its wider social responsibilities. The Routledge
Handbook of Sport and Corporate Social Responsibility is the first book to offer a
comprehensive survey of theories and concepts of CSR as applied to sport, and the social,
ethical and environmental aspects of sport business and management. It offers an overview of
perspectives and approaches to CSR in sport, examines the unique features of the sport
industry in relation to CSR, explores the tools, models, common pitfalls and examples of best
practice on which managers can draw, and discusses how CSR and corporate citizenship can
be integrated into the sport management curriculum. The book covers every key issue and
functional area, including implementation, strategic benefits, communication and corporate
image, stakeholder engagement, and the measurement and evaluation of CSR policies and
practices, and includes detailed international case studies, from the NBA and the Olympic
Games to Japanese soccer. The Routledge Handbook of Sport and Corporate Social
Responsibility is important reading for any student, researcher, manager or policy maker with
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an interest in sport business, management, ethics or development.
Sport Facility and Event Management focuses on the major components of both facility and
even management: planning, financing, marketing, implementation, and evaluation. It
integrates timely theoretical foundations with real world practicality and application to provide
the reader with a strong foundation in facility and event management. The authors focus on a
broad range of facilities and events to demonstrate the diversity of the industry, which
encompass recreation, leisure, health and fitness, in addition to the more commonly discussed
sport facilities and events. The texts robust pedagogy includes chapter learning objectives,
industry expert spotlights, vignettes, case studies, discussion questions, and tip points, as well
as actual examples from the industries covered throughout the book.
Managing Sport Events presents the principles and practices of effective event management,
taking readers through the entire process from event conception through postevent evaluation.
Provides event managers with an insight into the strategic management of sports events of all
scales and nature. It uses new international case studies throughout to offer real-world insight
in both larger and smaller events.
Managing the Business of Sport
Event Management: For Tourism, Cultural, Business and Sporting Events
Managing Sport Facilities and Major Events
Strategic Sports Event Management
The hosting of major sporting events can be a key tool in the
development of cities and countries around the world. If carried out
effectively these events can not only bring prestige to an area but can
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leave the local population with a legacy of improved infrastructure and
facilities. Managing Major Sports Events: Theory and Practice is a
complete introduction to the principles and practical skills that underpin
the running and hosting of major sports events, from initial bid to postevent legacy. The book draws closely on the authors' personal practical
experiences of day-to-day management during the 2010 Winter Olympics
in Vancouver, now widely regarded as the gold standard of Olympic
organisation. Drawing on the latest research from across multiple
disciplines, it covers every key area in the event management process,
including: Bidding, leadership and planning Venue implementation
Communications (e.g., media, marketing and sponsorship, technology)
Functional area considerations (e.g., sport, protocol, security and risk
management) Games-time considerations Ceremonies Legacy and
sustainability. Each chapter contains a unique combination of theory,
practical decision-making exercises and case studies of major sports
events from around the world, helping students and practitioners alike to
understand and prepare for the reality of executing major events on an
international scale. A companion website includes self-test quizzes and
flashcards for students, links to 110 useful websites, 173 summary slides,
plus 45 essay questions and extended decision-making exercises for
lecturers. Managing Major Sports Events: Theory and Practice is an
essential textbook for any course on sports event management or
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international sports management and an invaluable resource for all sport
management researchers and professionals.
Elite youth sport competitions have increased significantly in number in
recent years, with the Youth Olympic Games representing the high point
of this phenomenon. This book examines the global context within which
elite youth sport has emerged and continues to grow. It explores elite
youth sport policy across fifteen countries, in Europe, the Americas,
Africa and Asia, addressing the questions of how youth talent
development is organised and why elite youth sport has become so
popular. Taking a comparative global perspective, the book analyses the
growth in more systematic approaches to young athlete development and
the increasing emphasis on early talent identification. It discusses the
attitude of stakeholders (such as NGBs, governments and sponsors)
towards elite youth sport, while also considering how young elite
athletes’ interests are protected and how the growth in elite youth sport
affects a sport’s development strategy. Written by a team of
internationally renowned researchers, Elite Youth Sport Policy and
Management: A comparative analysis is fascinating reading for all
students, scholars, managers, policy-makers and coaches with an interest
in youth sport, elite sport development, talent identification and sports
policy.
Event Management, specifically written for the Diploma of Event
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Management and Advanced Diploma of Event Management, is a
comprehensive resource for anyone wanting to build their expertise in
professional event management. This edition adopts a scaffold learning
pedagogy, helping students move through the material logically and
efficiently while building on their understanding of tourism, cultural,
business and sporting events.
The first summer Youth Olympic Games (YOG) were held in Singapore in
2010 and the first winter Youth Olympic Games in Innsbruck in 2012. The
IOC hopes that the YOG will encourage young people to be more active
and that they will bring the Olympic movement closer to its original
founding values. This is the first book to be published on the Youth
Olympic Games. It critically examines the origins of the Games and the
motives of the Games organisers, as well as the organisation and
management of the Games and their wider impact and significance. The
first part of the book discusses the relationship between the YOG and the
ideology of Olympism, in the context of broader developments in youth
sport competitions. The second part investigates a wide range of
managerial aspects including the bidding process, finance, the prominent
role of young people on the organising committees and as volunteers, the
role of media and sponsors, and the distinctive competition structure.
The final part of the book assesses the current and likely future impact of
the YOG on the host cities and countries, the IOC and on national youth
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sport policies. The Youth Olympic Games is essential reading for any
researcher, advanced student or policy maker with an interest in Olympic
Studies, sports development, sport policy, youth sport or event
management.
A comparative analysis
The Routledge Handbook of Tourism and Hospitality Education
Sport Facility and Event Management
Second Edition

The SAGE Handbook of Sport Management draws together the best current
research on the major topics relevant to the field of sports management, including
leadership, gender, diversity, development, policy, tourism, and media. Edited by
two of the most respected figures in the field, the handbook includes contributions
from leading sport management academics from Australia, Canada, New Zealand,
USA, the UK and Europe.
Tourism is much more than an economic sector, it is also a social, cultural, political,
and environmental force that drives societal change. Understanding, responding to,
and managing this change will inevitably require knowledge workers who are able
to address a range of problems associated with tourism, travel, hospitality, and the
increasingly complex operating environment within which they exist. The purpose of
this Handbook is to provide an insightful and authoritative account of the various
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issues that are shaping the higher educational world of tourism, hospitality and
events education and to highlight the creative, inventive and innovative ways that
educators are responding to these issues. It takes as its central focus a dynamic
curriculum space shaped by internal and external factors from global to local
scales, a variety of values and perspectives contributed by a range of stakeholders,
and shifting philosophies about education policy, pedagogy and teaching practice.
A benchmark for future curriculum design and development, it critically reviews the
development of conceptual and theoretical approaches to tourism and hospitality
education. The Handbook is composed of contributions from specialists in the field,
is interdisciplinary in coverage and international in scope through its authorship and
content. Providing a systematic guide to the current state of knowledge on tourism
and hospitality education and its future direction this is essential reading for
students, researchers and academics in Tourism, Hospitality, Events, Recreation
and Leisure Studies.
This book critically examines the planning, management, and operations of the
world’s premier event for Para sport athletes. Noting a lack of research into how
these games are planned and managed, the authors of this contributed volume
discuss how the Paralympics are essentially different to the Olympics and what this
means for their management. Managing the Paralympics explores how the
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organizers and connected stakeholders effectively organize and deliver the
Paralympics, taking into account what has been learned from previous events.
Including emergent models of best practice from event management, project
management and sport management literature, the book gives an insight into the
planning of one of the world’s biggest sporting events that encompasses ten
impairment types and multiple sport classes within sports.
This authoritative and comprehensive introduction to the theory and practice of
sports management helps to explain the modern commercial environment that
shapes sport at all levels and gives clear and sensible guidance on best practice in
sports management, from elite sport to the local level. With useful features included
throughout, such as chapter summaries and definitions of key terms, and with each
chapter supported with real-world data and examples, this book is essential reading
for all students of sport management and sport business.
Sport and the Media
Sport Governance
Theoretical and Practical Dimensions
International Case Studies
Crisis and Disaster Management for Sport is the first book to
introduce key concepts and best practice in crisis and disaster
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management in sport and international sports events. The book draws
from multiple disciplines to provide insight into the issues and
challenges involved in planning for, and managing, crises and
disasters in the context of sport. With an initial focus on sports
event and venue resilience, the book also explores social, community
and individual resilience within sport and examines concepts and
issues such as fandom, risk perception, crowd control and management,
crisis communication and reputational risk and the growing challenges
posed by climate change. The book includes real-world case studies as
well as disaster management-related simulation and scenario-building
exercises and looks ahead to what might be the most significant
threats in future to the safe and sustainable management of sport.
With the devastating impacts of COVID-19 illustrating the central
importance of resilience and proper preparation for crises and
disasters, this book is an essential read for all researchers,
students, practitioners and policy-makers working in sport, tourism,
entertainment, leisure and critical event studies.
Exploring sports event management from a Caribbean, small island
developing state perspective, this volume uses the events of the
recently held Cricket World Cup 2007 (CWC 2007) as a launching pad for
identifying best practices and the way forward. The CWC 2007 was the
first time in any sport, a World Cup was staged in nine independent
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countries. None of the Caribbean territories hosting a match has a
population larger than Jamaica's 3.4 million; most have less than a
quarter of a million people; economies are small and infrastructure
limited. The hosting of this event produced significant lessons that
the region and the world can learn from concerning sports event
management.
Running a successful sporting event--whether it's a local event, state
championship, or international competition--requires the knowledge and
skills to plan, organize, promote, lead, and communicate effectively.
Managing Sport Events, Second Edition With Web Resource, will prepare
readers to manage events with ease, guiding them through the entire
process, from event conception to postevent evaluation. Merging
research findings with best practices, Managing Sport Events, Second
Edition, presents the key principles of event management to prepare
students to enter the field with the skills needed to immediately
engage in event production and evaluation. With updated references
throughout, the second edition emphasizes practical application by
offering plenty of contemporary examples and learning opportunities
for students: New industry profiles at the beginning of each chapter
showcase professionals putting theory into practice Added sections
address emerging trends and topics, such as sustainability and event
security Examples show how new technologies can be utilized for event
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management and event presentation Scenarios highlighting recreational
and community events better represent smaller-scale events such as a
local 5K run or a youth basketball tournament Case studies and
learning activities at the end of each chapter allow students to put
theory into practice A new web resource offers mini case studies with
multiple-choice questions that provide immediate feedback to help
students gauge their comprehension Managing Sport Events, Second
Edition, leads students through the reality of what it takes to
conduct a successful event. Starting with event conception and
development, the text then addresses key planning areas, including
staffing, budgeting, marketing, promotion, sponsorship, and legal and
risk management. It then moves into key operational areas such as
services, logistics, and on-site management, and it concludes the
process with postevent duties and considerations. Managing Sport
Events, Second Edition, integrates the traditional business segments
of sport management with the unique requirements of event management.
This guide is an essential resource for current and future
professionals working in parks and recreation, tourism and
hospitality, and sports at all levels--youth, high school, college,
amateur, minor league, professional, and international competition.
Successful media relations and a sound communication strategy are
essential for all sport organizations. Any successful manager working
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in sport must have a clear understanding of how the media works, as
well as the practical skills to manage the communication process. Now
in a fully revised and updated second edition, Sport and the Media:
Managing the Nexus is still the only textbook to combine in-depth
analysis of the rapidly developing sport media industry with a clear
and straightforward guide to practical sport media management skills.
The book explains the commercial relationships that exist between key
media and sport organisations and how to apply a range of tools and
strategies to promote the achievements of sport organisations. This
updated edition includes a wider range of international examples and
cases, as well as four completely new chapters covering new and social
media, managing the media at major sports events, the work of the
sports journalist, and the role of the sport media manager. The book's
online resources have also been updated, with new lecture slides and
teaching notes providing a complete package for instructors. Sport and
the Media is an essential textbook for any degree level course on
sport and the media, sport media management or sport communication,
and invaluable reading for any sport media or sport management
practitioner looking to improve their professional skills.
The Impact and Evaluation of Major Sporting Events
Routledge Handbook of Sports Event Management
Event Management in Sport, Recreation and Tourism
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Elite Youth Sport Policy and Management
Governance has become a hugely important issue within sport. Issues of corruption
and ‘bad governance’ have become synonymous with some aspects of sport and closer
scrutiny than ever before is being applied to ensure organisations are following
international best practice in respect to how they are governed. As sport organisations
are required to become more professional and to adopt a more transparent and
accountable approach to their operations, it has become important for all students,
researchers and professionals working in sport to understand what good governance is
and how it should be achieved. This book is the first to examine sport governance
around the world. It offers a series of in-depth case studies of governance policy and
practice in 15 countries and regions, including the US, UK, China, Australia, Canada,
South Africa, Latin America and the Middle East, as well as chapters covering
governance by, and of, global sport organisations and international sport federations.
With an introduction outlining the key contemporary themes in the study of sport
governance, and a conclusion pointing at future directions for research and practice,
this book is essential reading for any course on sport management, sport policy, sport
development, sport administration or sport organisations, and for any manager or
policy-maker working in sport and looking to improve their professional practice.
Managing Major Sports Events: Theory and Practice is a complete introduction to the
principles and practical skills that underpin the running and hosting of major sports
events, from initial bid to post-event legacy and sustainability. Now in a fully revised
and updated new edition, the book draws on the latest research from across multiple
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disciplines, explores real-world situations, and emphasises practical problem-solving
skills. It covers every key area in the event management process, including: • Bidding,
leadership, and planning; • Marketing and human resource management; • Venues and
ceremonies; • Communications and technology (including social media); • Functional
area considerations (including sport, protocol, and event services); • Security and risk
management; • Games-time considerations; • Event wrap-up and evaluation; • Legacy
and sustainability. This revised edition includes expanded coverage of cutting-edge
topics such as digital media, culture, human resources, the volunteer workforce,
readiness, security, and managing Games-time. Each chapter combines theory,
practical decision-making exercises, and case studies of major sports events from
around the world, helping students and practitioners alike to understand and prepare
for the reality of executing major events on an international scale. Also new to this
edition is an "Outlook, Trends, and Innovations" section in each chapter, plus "tips"
from leading events professionals. Managing Major Sports Events: Theory and Practice
is an essential textbook for any course on sports event management or international
sports management, and an invaluable resource for all sport management researchers,
practitioners and policymakers. Online resources include PowerPoint slides, multiple
choice questions, essay questions, stories, and decision-making exercises.
Although there is significant research on large events that take place within athletics,
small-scale events are largely ignored, in part due to the lack of press that they
generate. However, these events require planning and preparation in the same way that
larger sporting events do. This disparity between the effort that goes into the event and
Page 20/25

Bookmark File PDF Book Managing Major Sports Events Theory And
Practice By
the attention the event draws allows for a gap in strategy or information available to
those planning smaller scale athletic events. Principles and Practices of Small-Scale
Sport Event Management is a cutting-edge reference publication that examines the
successful organization and planning of small-scale sporting events. Featuring a wide
range of topics such as community engagement, event planning, and sports
management, this book is ideal for event planners, sports managers, marketers,
academicians, practitioners, industry professionals, researchers, event
organizers/coordinators, and students.
The hosting of sports events – whether large international events, or smaller niche
events – can have a significant and long-lasting impact on the local environment,
economy and society. Strategic Sports Event Management provides students and event
managers with an insight into the strategic management of sports events of all scales
and types, from international mega-events to school sports. Combining a unique
conceptual framework with a practical, step-by-step guide to planning, organising,
managing and evaluating events, the book explains the importance of adopting a
strategic approach, showing how to implement strategies that lead to successful
outcomes over the short and long-term. This fully revised and updated third edition
uses international case studies in every chapter, from the NBA and NFL to Formula One
and the English Premier League, offering real-world insight into both larger and smaller
events. In addition, woven throughout the book are a series of in-depth studies of the
London Olympic Games, the ultimate sporting event and an important point of reference
for all practising and aspiring event managers. The book covers every key aspect of the
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sports event management process, including sports organizations, such as the IOC,
FIFA and IAAF, and their interactions with event partners, the media and promoters
short-term and long-term benefits of the planning process event impact and legacy
operational functions including finance, ticketing, transport, venues, IT, human
resources, and security marketing and communications, including social networking
and new media the bidding process research and evaluation. Strategic Sports Event
Management is the leading sports event management textbook and is now accompanied
by a companion website containing a range of additional teaching and learning features.
The book is important reading for all students of sport management or event
management, and all practising event managers looking to develop their professional
skills..
Managing the Nexus
Key Concepts in Sport Management
An Introduction
The Routledge Handbook of Events

Theory is an essential element in the development of any academic discipline and
sport management is no exception. This is the first book to trace the intellectual
contours of theory in sport management, and to explain, critique and celebrate the
importance of sport management theory in academic research, teaching and
learning, and in the development of professional practice. Written by a world-class
team of international sport management scholars, each of whom has taken a leading
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role in developing a particular theory or framework for understanding sport
management, the book covers the full span of contemporary issues, debates, themes
and functional approaches, from corporate social responsibility and diversity to
strategy, marketing and finance. Every chapter explores a key theoretical approach,
including an overview of that theory, a discussion of the process of theory
development and of how the theory has been employed in research, practice or
teaching, and outlines directions for future research in that area. Each chapter
includes cases and examples, as well as short illustrative commentaries from people
who have used that particular theory in their work, and attempts to highlight the
theory-practice links, or gaps, in that area. For a fully-rounded understanding of
what sport management is and how it should be studied, taught and practiced, a
thorough grounding in theory is essential. The Routledge Handbook of Theory in
Sport Management is therefore important reading for all advanced students,
researchers, instructors, managers and practitioners working in this exciting field.
The aim of politicians is to attract new investment to their city or region in order to
develop infrastructure such as telecommunications, transportation, housing or even
sport and entertainment facilities. Sporting events are also intended to achieve
intangible ends such as a better image, more know-how, stronger networks,
emotional commitment and additional cultural benefits and enhanced identity. All
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these so called ‘event structures’ can improve sites in a city/region by strengthening
certain location factors. They may improve general living conditions in the longer
term and also boost the income of citizens by attracting new businesses, tourists,
conventions or new events. Finally they may foster economic growth at the city,
regional or national level. This collection is of particular interest for anyone who
intends to enter a bidding process for a major sporting event. It offers the host of
an event a good introduction to the potential ways to generate economic benefits and
will enhance understanding of the economics behind major sporting events. This
book was previously published as a special issue of European Sport Management
Quarterly
Managing Major Sports Events: Theory and Practice is a complete introduction to
the principles and practical skills that underpin the running and hosting of major
sports events, from initial bid to post-event legacy and sustainability. Now in a fullyrevised and updated new edition, the book draws on the latest research from across
multiple disciplines; explores real-world situations, and emphasises practical
problem-solving skills. It covers every key area in the event management process,
including: • Bidding, leadership, and planning • Marketing and human resource
management • Venues and ceremonies • Communications and technology
(including social media) • Functional area considerations (including sport, protocol,
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and event services) • Security and risk management • Games-time considerations •
Event wrap-up and evaluation • Legacy and sustainability This revised edition
includes expanded coverage of cutting-edge topics such as digital media, culture,
human resources, the volunteer workforce, readiness, security, and managing
Games-time. Each chapter combines theory, practical decision-making exercises
and case studies of major sports events from around the world, helping students
and practitioners alike to understand and prepare for the reality of executing major
events on an international scale. Also new to this edition is an ‘Outlook, Trends and
Innovations’ section in each chapter, plus ‘tips’ by leading events professionals.
Managing Major Sports Events: Theory and Practice is an essential textbook for
any course on sports event management or international sports management, and an
invaluable resource for all sport management researchers, practitioners and policymakers. Online resources include PowerPoint slides, multiple choice questions,
essay questions and decision-making exercises.
˜Theœ Main Event
Sports Event Management
The Sports Event Management and Marketing Playbook
Best Practices for Managing Mega-sports Events
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