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This book offers a contemporary review of talent retention from the viewpoint of human
resource management and industrial/organisational psychology. With a practical and
relevant perspective it enriches critical knowledge and insight in the psychology of
talent retention. It offers interpretation of difficult factors facing organisations such
as the conceptualisation of talent, the forecasting of talent demand and supply, external
and internal factors that influence talent attraction, development and retention, the
alignment between talent management and business strategy. Also covered is the
implementation of human resource practices and strategies in response to the needs of
different organisational contexts and workforce characteristics. The chapter
contributions will not only enrich knowledge and insight in the complex phenomenon of
talent retention, but also advance new original ways of thinking and researching this
critically important area of inquiry. The book is intended for graduate students and
researchers as an overview of the topic of talent retention, practitioners will also find
it informative.
This book presents a selection of articles with focus on the theoretical foundations of
business ethics, and in particular on the philosophy of management and on human rights
and business. This implies identifying and discussing conflicts as well as agreement with
regard to the philosophical and other foundations of business and management. Despite the
general interest in corporate social responsibility and business ethics, the contemporary
discussion rarely touches upon the normative core and philosophical foundations of
business. There is a need to discuss the theoretical basis of business ethics and of
business and human rights. Even though the actions and activities of business may be
discussed from a moral perspective, not least in the media, the judgments and opinions
relating to business and management often lack deeper moral reflection and consistency.
Partly for this reason, business ethicists are constantly challenged to provide such
moral and philosophical foundations for business ethics and for business and human
rights, and to communicate them in an understandable manner. Such a challenge is also of
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scientific kind. Positions and opinions in the academic field need to be substantiated by
thorough moral and theoretical reflection to underpin normative approaches. Far too
often, business ethicists may agree on matters, which they approach from different and
sometimes irreconcilable philosophical standpoints, resulting in superficial agreement
but deeper-lying disagreement. In other cases, it may be of high relevance to identify
philosophical standpoints that despite conflicting fundamentals may arrive at conclusions
acceptable to everyone.
PRINCIPLES OF RESPONSIBLE MANAGEMENT offers an international, scientifically sound, and
strictly practice-related perspective. It is the first official textbook of the United
Nations for the Principles for Responsible Management Education (PRME) academic network,
and a reference book for companies of the United Nations Global Compact Initiative. It is
a primary text for traditional business and society, business ethics, corporate social
responsibility, and sustainability courses, or may serve as a practitioner handbook.
Contributors are renowned academic professionals in their respective chapter topics as
well as distinguished business practitioners who contribute highly relevant practice
cases. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
The core of this text comprises chapters on all the key issues of business in Canada
today. Each chapter includes a hypothetical case study and an introduction highlighting
key ethical points; two academic essays; and a real-life case study. Questions for
discussion accompany the essays and case studies. The author has also included a general
introduction to ethical issues and an overview of ethical theory; a section on
institutionalizing ethics (discussing ethics officers/programs/codes etc.); and
appendices providing excerpts from important classic contributions to ethical theory and
from relevant Canadian law.
Applied Ethics in the Fractured State
The ICCA Handbook on Corporate Social Responsibility
The Fulfilling Workplace
Improper Competitive Advantage in the Age of Green
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Handbook of Research on Teaching Ethics in Business and Management Education
Economic Behavior, Game Theory, and Technology in Emerging Markets
As a relatively young subject matter, corporate social responsibility has unsurprisingly developed and evolved
in numerous ways since the first edition of this textbook was published. Retaining the features which made the
first edition a top selling text in the field, the new edition continues to be the only textbook available which
provides a ready-made, enhanced course pack for CSR classes. Authoritative editor introductions provide
accessible entry points to the subjects covered - an approach which is particularly suited to advanced
undergraduate and postgraduate teaching that emphasises a research-led approach. New case studies are
integrated throughout the text to enable students to think and analyze the subject from every angle. The entire
textbook reflects the global nature of CSR as a discipline and further pedagogical features include chapter
learning outcomes; study questions; ‘challenges for practice’ boxes and additional ‘further reading’ features at
the end of each chapter. This highly rated textbook now also benefits from a regularly updated companion
website which features a brand new 'CSR Case Club' presenting students and lecturers with further case
suggestions with which to enhance learning; lecture slides; updates from the popular Crane and Matten blog,
links to further reading and career sites, YouTube clips and suggested answers to study questions. An Ivey
CaseMate has also been created for this book at https://www.iveycases.com/CaseMateBookDetail.aspx?id=335.
"This book explores game theory and its deep impact in developmental economics, specifically the manner in
which it provides a way of formalizing institutions"--Provided by publisher.
NEW EDITION, REVISED AND UPDATED This is a pragmatic, hands-on, up-to-date guide to determining right
and wrong in the business world. Joseph Weiss integrates a stakeholder perspective with an issues-oriented
approach so students look at how a business's actions affect not just share price and profit but the well-being
of employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Weiss uses a wealth of contemporary examples, including twenty-three customized cases that
immerse students directly in recent business ethics dilemmas and ask them to consider how they would
resolve them. The recent economic collapse raised ethical issues that have yet to be resolved—there could not
be a better time for a fully updated edition of Weiss's classic, accessible blend of theory and practice. New to
the Sixth Edition! New Cases! Fourteen of the twenty-three cases in this book are brand new to this edition.
They touch on issues such as cyberbullying, fracking, neuromarketing, and for-profit education and involve
institutions like Goldman Sachs, Google, Kaiser Permanente, Walmart, Ford, and Facebook. Updated
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Throughout! The text has been updated with the latest research, including new national ethics survey data,
perspectives on generational differences, and global and international issues. Each chapter includes recent
business press stories touching on ethical issues. New Feature! Several chapters now feature a unique
Point/Counterpoint exercise that challenges students to argue both sides of a contemporary issue, such as toobig-to-fail institutions, the Boston bomber Rolling Stone cover, student loan debt, online file sharing, and
questions raised by social media.
Gain a solid understanding of the importance of business ethics, sustainability and stakeholder management
using a strong managerial perspective within Carroll/Brown/Buchholtz's BUSINESS AND SOCIETY: ETHICS,
SUSTAINABILITY, AND STAKEHOLDER MANAGEMENT, 11E. You discover, first-hand, how today’s most
successful business decision makers both balance and protect the interests of various stakeholders, including
investors, employees, consumers, the community, and the environment. You learn how strong business
decisions making skills are particularly critical as businesses navigate today's issues, such as climate change
and a global pandemic. Updated chapter content and 34 timely cases examine the social, legal, political and
ethical responsibilities of a business to all external and internal groups that have a stake or interest in that
business. Ethics in Practice cases also provide opportunities to apply your skills. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Straight Talk about How to Do It Right
Business Ethics and Environmental Fraud
Managing Fashion
Why Giants Fall
Encyclopedia of Business Ethics and Society
Management ethischer Konflikte in international tätigen Unternehmen
The five volumes of this ultimate resource recognize the inherent unity between business ethics and
business and society, that stems from their shared primary concern with value in commerce. This
Encyclopedia spans the relationships among business, ethics, and society by including more than 800
entries that feature broad coverage of corporate social responsibility, the obligation of companies to
various stakeholder groups, the contribution of business to society and culture, and the relationship
between organizations and the quality of the environment.
The fashion industry is a multibillion-dollar global industry with a variety of organizational
structures and a multitude of challenges. Such scope triggered the recent rise in management programs
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in the U.S. and Europe aiming to produce and train young managers to meet such global and diverse
challenges. Managing Fashion covers the fashion business with a twist – a management twist. Its goal is
to tackle the topics from a fashion manager perspective referencing relevant management concepts and
theories, thus offering a deeper and more practical dimension to the issues addressed. It offers a
balanced mix of fashion and management, theory and application, as well as creating an opportunity for
analysis and critical thinking. Discussions throughout the book are supported by specially developed
case studies and relevant examples taken from the fashion industry. It is an opportunity to expose the
fashion student or reader, as well as aspiring fashion managers, to a more practical approach to
fashion theories and issues. Managing Fashion will serve as a core text for Fashion Studies, Fashion
Entrepreneurship, and Fashion Merchandising majors as well as for special business degrees and
management certificates targeting the fashion industry.
This book brings together the refereed proceedings of the 24th Annual Conference of the Australian
Association of Professional and Applied Ethics (AAPAE) 'Applied Ethics in the Fractured State', held at
the Institute for Public Policy and Governance, University of Technology Sydney in June 2017.
"This book is an examination of the inattention of business schools to moral education, addressing
lessons learned from the most recent business corruption scandals and financial crises, and also
questioning what we're teaching now and what should be considering in educating future business leaders
to cope with the challenges of leading with integrity in the global environment"--Provided by
publisher.
Principles of Responsible Management: Global Sustainability, Responsibility, and Ethics
Ethics and Corporate Social Responsibility
Management
Business & Society: Ethics, Sustainability & Stakeholder Management
Managing Corporate Citizenship and Sustainability in the Age of Globalization
The A to Z of Arts Management

While most business ethics texts focus exclusively on individual decision making—what should an individual do—this
resource presents the whole business ethics story. Highly realistic, readable, and down-to-earth, it moves from the
individual to the managerial to the organizational level, focusing on business ethics in an organizational context to
promote an understanding of complex influences on behavior. The new Fifth Edition is the perfect text for students
entering the workplace, those seeking to become professionals in training, communications, compliance, in addition to
chief ethics officers, corporate counsel, heads of human resources, and senior executives.
Ethical failures are rooted in leadership failure, the lack of a corporate culture in which ethical concerns have been
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integrated, and unresponsiveness to key organizational stakeholders. This book seeks to enhance our understanding of
the causes of ethical debacles in an era when ethical missteps can often lead to corporate bankruptcies or worse. Sims
offers practical solutions for mitigating damage and preventing such problems from happening in the first place. He also
explains how to institutionalize ethics throughout an organization. Sims asserts that organizations wishing to behave
ethically must do more than harbor good intentions. Such companies must implement policies that inculcate the
corporate culture with ethical values. They must also commit to ethical behavior in all interactions with internal and
external stakeholders, including investors, customers, employees, and the community.
With the latest headlines in the business world, it’s more important than ever for managers to gain the skills to identify
and solve ethical dilemmas as well as promote ethical behavior. Managing Business Ethics: Straight Talk about How to
Do It Right, 6th Edition provides the tools to follow an ethical approach to business. The text includes an integration of the
concept of value in several chapters to better tie the material together. Discussions are included on finding a moral voice,
how the culture becomes real in the organisation, and corporate social responsibility.
This textbook provides a comprehensive overview of the essential issues in effective entrepreneurial management. It first
introduces readers to the fundamentals of entrepreneurial management, the nature of entrepreneurial managers and
business planning, before exploring the specific topics of creativity and innovation, risk management, entrepreneurial
marketing and organization as well as financing. The authors then move to contemporary topics such as entrepreneurial
growth strategies, e-commerce challenges, ethical and socially responsible entrepreneurial management, franchising,
and managing entrepreneurial family ventures. Each chapter provides a case study and several practice-based examples
to help explain the concepts. By providing a truly international approach, this text offers ample theoretical and empirical
insights into entrepreneurship and small business management. It is a valuable and up-to-date resource for teachers and
students of entrepreneurship.
Theory, Research and Practice
The Organization's Role in Achieving Individual and Organizational Health
Readings and Cases in a Global Context
Corporate Social Responsibility
A Management Perspective
Grundlagen ehtischer Unternehmensverantwortung
The essays in this volume examine the emergence of the concept of corporate social responsibility, and the uses that have been
made of the language of corporate responsibility to explore the business/society relationship. The first section traces the
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emergence of the concept of corporate social responsibility as a way of understanding and framing the business/society
relationship. Section two of the volume looks at "Definitions and ethical justifications" with a view to exploring current
discussions of the nature, scope and source of the social responsibilities of corporations. Section three, "CSR and Management:
Critical Reflections", explores the integration of CSR theories and justifications into business management and business
management theories. Articles in the final section of the volume apply the concept of corporate social responsibility, and the
theoretical frameworks and analytical tools to which it has given rise, to the examination and resolution of specific social issues
arising out of the economic activities of corporations.
As tomorrow's manager, you will be confronted with challenges and opportunities that are more dynamic and complex than
ever before. MANAGEMENT: AN INTEGRATED APPROACH, by award-winning instructors and prominent Harvard business
experts, teaches you how to think like a successful manager and effective leader. This second edition clearly demonstrates the
interconnectivity between three facets of management: strategic positioning, organizational design, and individual leadership.
You learn the importance of harnessing technological advances, managing and leading a dispersed and diverse workforce,
anticipating and reacting to constant competitive and geopolitical change and uncertainty, competing on a global scale, and
operating in a socially responsible and accountable manner. Clear concepts directly relate to how today's organizations
operate, while self-reflection opportunities help you evaluate personal leadership abilities and skill-building practice equips
you for leadership success. You master management principles from a tangible, integrated, and current perspective as you
learn to visualize how strategy informs leadership and how leaders influence strategic positioning and, ultimately, manage
performance. Let MANAGEMENT: AN INTEGRATED APPROACH, 2E prepare you for leadership success as this unique book
answers the key question: How are leaders successfully managing competitive companies in the 21st Century? Important
Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
It is very easy for organizations to ignore or overlook the impact of social and commercial change-of increased pressure to
deliver profit (above all else) and of transformation in the ways in which we are now working-on the mental health and,
consequently, the performance of their employees. And yet there is plenty of evidence that in many workplaces, performance is
down, stress is up and professional employees are struggling to balance their home and work lives. This collection, while
looking at individuals, places the spotlight on organizational initiatives to support the development of attitudes, values,
character and behaviors in employees. The aim of these initiatives is to increase our resilience to those experiences and events
which impact on performance. There is a particular focus on managerial and professional jobs where employee discretion and
commitment are critical. The Fulfilling Workplace extends the themes developed in early titles in the Psychological and
Behavioral Aspects of Risk Series deeper into organizations; to explore the organization's role in coming to grips both with
human frailties and toxic workplaces-both destructive to individual and organizational health.
Thoroughly revised, updated, and expanded, The SAGE Encyclopedia of Business Ethics and Society, Second Edition explores
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current topics, such as mass social media, cookies, and cyber-attacks, as well as traditional issues including accounting,
discrimination, environmental concerns, and management. The new edition also includes an in-depth examination of current
and recent ethical affairs, such as the dangerous work environments of off-shore factories for Western retailers, the negligence
resulting in the 2010 BP oil spill, Apple s exploitation of outdated tax code, the gender wage gap, the minimum wage debate
and increasing income disparity and the unparalleled level of debt in the U.S. and other countries with the challenges it
presents to many societies and the considerable impact on the ethics of intergenerational wealth transfers. Key features
include: seven volumes, with more than 1,200 signed entries by significant figures in the field cross-references and suggestions
for further readings to guide students to in-depth resources Thematic Reader s Guide groups related entries by general topics
Index allows for thorough browse-and-search capabilities in the electronic edition.
Business Ethics, Seventh Edition
Strategy, Planning, Risk Management, and Organization
Concepts, Methodologies, Tools, and Applications
Business Ethics and Strategy, Volumes I and II
Including a Special Section on Business and Human Rights
Reflections on Theory and Reality
Warum zahlt der Mann, der im Flugzeug neben Ihnen sitzt, so viel mehr für seinen Sitzplatz (oder
auch viel weniger), obwohl er doch dieselbe Strecke zurücklegt und dasselbe Essen serviert
bekommt? Was haben Finanzmärkte und Investmentstrategien mit einer Diät gemeinsam? Welchen Platz
und Nutzen haben staatliche Einflussnahmen in der ökonomischen Realität der freien
Marktwirtschaft? Welche Rolle spielen die amerikanische Fed und verwandte Institutionen wie die
Europäische Zentralbank in Bezug auf Inflation und Wirtschaftswachstum? Täglich begegnen uns
solche und andere wirtschaftliche Phänomene und häufig stoßen wir an unsere Grenzen, wenn es
darum geht, die aufgeworfenen Fragen zu beantworten. Dieses Buch führt Sie durch die wichtigsten
Konzepte der Wirtschaft und stellt sie bar der mathematischen Komplexität auf so intuitive und
unterhaltsame Weise dar, dass Sie es nicht mehr aus der Hand legen wollen. Ein Buch, das
zugleich unterhält, lehrt und provoziert.
How are leaders successfully managing competitive companies in the 21st Century?
Gulati/Mayo/Nohria's MANAGEMENT, 1E, by award-winning instructors and prominent Harvard business
experts, addresses the many integrated facets in answering this key question to help you
effectively prepare for successful leadership now and in the future. As a manager, you will be
confronted with challenges and opportunities that are more dynamic and complex than ever before.
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As a leader in any business role, you need to understand how to harness technological advances,
manage and lead a dispersed and diverse workforce, anticipate and react to constant competitive
and geopolitical change and uncertainty, compete on a global scale, and operate in a socially
responsible and accountable manner. Gulati/Mayo/Nohria's MANAGEMENT, 1E demonstrates the mutual
interconnectivity between three key facets of management: strategic positioning, organizational
design, and individual leadership. The book presents management from a tangible, integrated, and
current perspective, teaching you to visualize how strategy informs leadership and how leaders
influence strategic positioning and, ultimately, manage performance. Available with InfoTrac
Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Unternehmen werden in der Öffentlichkeit immer öfter mit ethischen Fragestellungen konfrontiert.
Die Autoren untersuchen konfliktäre Entscheidungssituationen und deren Einschätzung durch
international tätige Unternehmen und stellen neuere Ansätze des Konfliktmanagements vor.
As environmental legislation grows more stringent in response to the escalating climate crisis,
some of the world’s largest corporations have adopted fraudulent mechanisms to keep their
margins of profit, and achieve improper competitive advantage. Such mechanisms can lead to
problems in the supply chain, a decrease in market value, diminished trust in brands, increased
surveillance of companies, as well as damage to the environment. This book offers a holistic
view of the nature and consequences of environmental fraud, bringing together practical
examples, empirical research data, and management theory. It will be of interest to academics
working in the fields of sustainability management, business ethics, and corporate social and
environmental responsibility.
Ethical Issues in Business
Applied Business Ethics: Foundations For Study And Daily Practice
Business Ethics
A Stakeholder and Issues Management Approach
Perspectives on Philosophy of Management and Business Ethics
Entdecken Sie Ihre Liebe zur Ökonomie
What has ethics got to do with my job? How can I take on ethical responsibility and help to make my company
more successful at the same time? Although 'ethical responsibility' has become something of a catchphrase these
days, most people only have a vague idea what it means and how it can be demonstrated in actual
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practice.Disasters like the Volkswagen's emission scandal, the oil spill in the Gulf of Mexico, the nuclear
meltdown of Fukushima, the global financial crisis, and countless lesser-known cases of damage to human beings
and the environment are the result of unethically irresponsible business practices. Efforts to maximize profits
frequently lead to reckless behavior, as those in charge focus on short-term benefits and ignore social and
environmental risks. Their actions have negative consequences, not only for the victims but, in many cases, for
the perpetrators themselves too. Aggrieved interest groups or disadvantaged stakeholders may react with strikes,
public protests, or boycotts, jeopardizing their reputation and profitability.This textbook, Applied Business
Ethics, is the result of many years of research work and lecturing, and is an attempt to present the most
important principles and the latest approaches in business ethics to students, teachers, and business
practitioners alike, and help them to make business decisions that everyone concerned will benefit from, rather
than just a few fortunate stakeholders.The author illustrates his theoretical subject matter with practical
examples of real-life situations and provides numerous exercises to help the reader grasp complex issues, moral
dilemmas, and business risks better. In clear, accessible, and easily understandable terms, he demonstrates how
ways of finding satisfactory solutions can be found in a systematic way thanks to interdisciplinary research and
philosophical reflection.
During the last two decades, applied ethics has not only developed into one of the most important philosophical
disciplines but has also differentiated into so many subdisciplines that it is becoming increasingly difficult to
survey it. A much-needed overview is provided by the eighteen contributions to this volume, in which
internationally renowned experts deal with central questions of environmental ethics, bioethics and medical
ethics, professional and business ethics, social, political, and legal ethics as well as with the aims and
foundations of applied ethics in general. Thanks to a philosophical introduction and selected bibliographical
references added to each chapter, the book is very well suited as a basis for courses in applied ethics. It is
directed not only to philosophers and to ethicists from other disciplines but to scientists in general and to all
people who are interested in the rational discussion of moral principles and their application to concrete
problems in the sciences and in everyday life.
The seventh edition of this pragmatic guide to determining right and wrong in the workplace is updated with new
case studies, exercises, and ancillary materials. Joseph Weiss's Business Ethics is a pragmatic, hands-on guide for
determining right and wrong in the business world. To be socially responsible and ethical, Weiss maintains,
businesses must acknowledge the impact their decisions can have on the world beyond their walls. An advantage
of the book is the integration of a stakeholder perspective with an issues and crisis management approach so
students can look at how a business's actions affect not just share price and profit but the well-being of
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employees, customers, suppliers, the local community, the larger society, other nations, and the environment.
Weiss includes twenty-three cases that immerse students directly in contemporary ethical dilemmas. Eight new
cases in this edition include Facebook's (mis)use of customer data, the impact of COVID-19 on higher education,
the opioid epidemic, the rise of Uber, the rapid growth of AI, safety concerns over the Boeing 737, the Wells
Fargo false saving accounts scandal, and plastics being dumped into the ocean. Several chapters feature a unique
point/counterpoint exercise that challenges students to argue both sides of a heated ethical issue. This edition
has eleven new point/counterpoint exercises, addressing questions like, Should tech giants be broken apart?
What is the line between free speech and dangerous disinformation? Has the Me Too movement gone too far? As
with previous editions, the seventh edition features a complete set of ancillary materials for instructors: teaching
guides, test banks, and PowerPoint presentations.
Drawing on the findings of a series of empirical studies undertaken with boards of directors and CEOs in the
United States, this groundbreaking book develops a new paradigm to provide a structured analysis of ethical
healthcare governance. Governance Ethics in Healthcare Organizations begins by presenting a clear framework
for ethical analysis, designed around basic features of ethics – who we are, how we function, and what we do –
before discussing the paradigm in relation to clinical, organizational and professional ethics. It goes on to apply
this framework in areas that are pivotal for effective governance in healthcare: oversight structures for trustees
and executives, community benefit, community health, patient care, patient safety and conflicted collaborative
arrangements. This book is an important read for all those interested in healthcare management, corporate
governance and healthcare ethics, including academics, students and practitioners.
Teaching Business Ethics for Effective Learning
Straight Talk about How to Do It Right, Fifth Edition Wiley E-Text Reg Card
Critical Perspectives on Business and Management
Psychology of Retention
Governance Ethics in Healthcare Organizations
Inquiries, Cases, and Readings

In today’s increasingly interconnected and global society, the protection of basic
liberties is an important consideration in public policy and international relations.
Profitable social interactions can begin only when a foundation of trust has been laid
between two parties. Human Rights and Ethics: Concepts, Methodologies, Tools, and
Applications considers some of the most important issues in the ethics of human
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interaction, whether in business, politics, or science and technology. Covering issues
such as cybercrime, bioethics, medical care, and corporate leadership, this four-volume
reference work will serve as a crucial resource for leaders, innovators, educators, and
other personnel living and working in the modern world.
Organizational ethics involves the institutionalized principles, guidelines, and norms
that influence how a company and its employees function in an ethical manner. Ultimately,
these processes collectively influence a firm's 1) overall sense ofbusiness ethics, 2)
management of employees, and 3) interactions with partners outside of the immediate work
environment. Researcher and practitioners are interested in organizational ethics because
the different approaches used to develop such a context generate many other positive
business outcomes. While the connection between organizational ethics and
employee/stakeholder well-being has been explored, moving forward with a number of new
investigations should push the literature forward. This book seeks to explore these
important topics and present a more comprehensive overview of organizational ethics and
stakeholder well-being in the business environment. Such inquiry is important because the
linkages between business ethics and stakeholders, if wellmanaged, have the capacity to
benefit both companies and employees. In addition, the content of this book should serve
to guide future investigations within this area of business ethics.
Corporate Responsibility, Unternehmensethik, Unternehmensführung Die Ölpest im Golf von
Mexiko, die Kernschmelze von Fukushima, die weltweite Finanzkrise sowie zahllose weniger
bekannte Schädigungen von Mensch und Natur sind das Ergebnis unverantwortlichen
Wirtschaftens. Kann ethisches Verhalten in den Chefetagen solche Auswüchse vermeiden?
Wenn ja, wie muss ethische Unternehmensverantwortung beschaffen sein, damit sich
Geschäftstätigkeiten nicht nur für die Eigentümer, sondern auch auf Gesellschaft und
Natur langfristig positiv auswirken? Welche Hilfestellungen gibt es, um nachhaltig
ethische Entscheidungen zu treffen? Zahlreiche Publikationen geben auf solche Fragen
teils widersprüchliche Antworten. Die vorliegende Ausgabe der "SML essentials" dient als
eine Art Wegweiser, der den Kontext und die Grundbegriffe von Ethik, Verantwortung und
Nachhaltigkeit im Rahmen von unternehmerischen Aktivitäten klärt. Darüber hinaus gibt sie
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Gründe an, weshalb es für Unternehmen sinnvoll ist, sich ihrer vollständigen
Verantwortung bewusst zu werden. Erst dann können sie frei entscheiden, ob sie sich
selbst zum Vorbild ihrer Branche erheben, den Besten nacheifern oder erst mal abwarten
möchten. Sie treffen dann ihre Entscheidung mit all ihren möglichen Konsequenzen bewusst
und vermeiden so, zum Spielball zufälliger Reaktionen von Stakeholdern wie z.B. Medien,
Investoren oder Kunden zu werden. Viele Unternehmen haben aufgrund schlechter Erfahrungen
ihre Aktivitäten bereits erfolgreich auf Nachhaltigkeit oder ethische Verantwortung
ausgerichtet. Sie belegen so die Dringlichkeit einer Umorientierung.
Learn to make strong business decisions with a better understanding of business ethics,
sustainability, and stakeholder management from a strong managerial perspective. BUSINESS
AND SOCIETY: ETHICS, SUSTAINABILITY, AND STAKEHOLDER MANAGEMENT, Ninth Edition,
demonstrates how the most successful business decision makers balance and protect the
interests of various stakeholders, including investors, employees, the community, and the
environment--particularly as business recovers from a perilous financial period. The
authors effectively balance strong coverage of ethics and the stakeholder model with an
increased focus on one of business's most recent, urgent mandates: sustainability.
Coverage highlights the connection between business and the natural, social, and
financial environments, illustrating how all three must be maintained in balance to
sustain current and future generations. New actual business cases, real applications, and
today's latest business examples present you with specific business challenges that test
your values and require you to focus your reasoning skills for ongoing success in today's
workplace. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.
Management: An Integrated Approach
Human Rights and Ethics: Concepts, Methodologies, Tools, and Applications
Managing Business Ethics
Applied Ethics in a Troubled World
Business Ethics and Corporate Governance
Business and Society: Ethics, Sustainability, and Stakeholder Management
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The world's leading companies have realized that success in the long term requires them not only to make an economic profit, but also to
contribute to the societies in which they operate. As a result Corporate Social Responsibility (CSR) has moved to the top of the business
agenda. Yet questions remain. Sceptics ask whether, provided an organization's activities conform to legislation, there is a business case for
going beyond this. This unique Handbook from the Institute for Corporate Culture Affairs (ICCA) offers an invaluable combination of lessons
learned and best practice for the future. It explores the general concept of CSR, investigates approaches to implementation and provides firsthand insights from well-known CEOs, academics and organizations. Above all it stresses the fact that CSR must spring from a corporate
culture, implying values and norms which in themselves endorse sustainable ways of doing business. Without this shift of emphasis from
shareholder returns to sustainable value, CSR can never be more than a diversion. Featuring contributions from Ben Verwaayen (CEO, BT
Group), Fujio Mitarai (President and CEO, Canon), Sir Geoffrey Chandler (Founder, Amnesty International Business Group) and Yoshio
Shirai (Managing Director, Toyota), as well as experiences from inside leading organizations like Volkswagen, Credit Suisse, The Body Shop
and the UK Government, The ICCA Handbook of Corporate Social Responsibility showcases CEOs and companies that have seized the
opportunities offered by CSR. It is intended to stimulate further exchange and development in the field. For now, it captures the state of the CSR
art. The Board of Editors who have worked on this book include Katja Böhmer, Aron Ghebremariam, Judith Hennigfeld, Sandra S. Huble, Dirk
Matten, Manfred Pohl, Nick Tolhurst & Wayne Visser
This volume is intended as a reference for those interested in the relationship between business strategy and business ethics, broadly conceived.
Several articles have been selected from various leading journals in management, strategy and ethics. An introductory chapter provides an
overview of the articles but it also relates them systematically to a fundamental dualism involving values, ethics and politics, all viewed from
the perspective of business and business studies.
The A to Z of Arts Management, Second Edition covers 97 topics about the management of arts and cultural organisations. Each section offers
a theoretical and conceptual introduction to the topic, as well as storytelling and reflections about the meaning and application of such theories
in the real world. Drawing on the author’s past as a manager running media and performing arts companies and her present as a consultant
helping Boards and managers, this book covers a wide range of topics, from leadership, motivation and cultural policy to passion, coffee and
laughter. This second edition includes even more coverage and stories about the challenges of arts management, and new topics such as
harassment, philanthropy and venues. Written for arts managers, students and Board members anywhere in the world, The A to Z of Arts
Management provides information about research and academic best practice in arts management alongside stories about the reality of
working in the arts and cultural industries.
The key to teaching business ethics successfully, says Sims, is to start with clear goals and a sensible expectation of outcomes, and with a true
knowledge and appreciation of how people actually learn. Proceeding with the conviction that open communications between teacher and
student before, during, and after the teaching experience is vital, Sims identifies key teaching processes, gives practical advice on designing
and planning the curriculum, and offers guidance on how to develop a climate conducive to effective learning. He also emphasizes learning
styles and experiential learning theory as cornerstones of teaching business ethics, an approach unlike any in the literature. An important guide
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for those who are new to teaching this essential subject, Sims' book will also help more experienced teachers who wonder why their own
methods do not always work, or do not work as well as they think they should.
Organizational Ethics and Stakeholder Well-Being in the Business Environment
Naked Economics
The SAGE Encyclopedia of Business Ethics and Society
Effective Entrepreneurial Management
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