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Marketing Management 13th Edition Philip Kotler
This four-volume set introduces, on the management side, principles and procedures of economics, budgeting and finance; leadership; governance; communication; business
law and ethics; and human resources practices; all in the sports context. On the marketing side this reference resource explores two broad streams: marketing of sport and of
sport-related products (promoting a particular team or selling team- and sport-related merchandise, for example), and using sports as a platform for marketing non-sports
products, such as celebrity endorsements of a particular brand of watch or the corporate sponsorship of a tennis tournament. Together, these four volumes offer a
comprehensive and authoritative overview of the state of sports management and marketing today, providing an invaluable print or online resource for student researchers.
This book constitutes a through refereed proceedings of the International Conference on Economics, Management, Accounting and Business - 2018, held on October, 8-9, 2018
at Universitas Muhammadiyah Sumatera Utara, Medan, Indonesia. The conference was organized by Faculty of Economics and Business Universitas Muhammadiyah Sumatera
Utara. The 74 full papers presented were carefully reviewed and selected from 152 submissions. The scope of the paper includes the followings: Management, Economics/Sharia
Economics, Accounting/Sharia Accounting, Taxation, Digital Technology, Human Resource Management, Marketing, Financial, Banking/Sharia Banking, Education (Economics,
Accounting), Assurance/Assurance Sharia, Actuaria, Information Technology, Agricultural Economic, Entrepreneurship Technology, Business/Entrepreneurship, Internet
Marketing/e-Business.
Social Marketing for Public Health: Global Trends and Success Stories explores how traditional marketing principles and techniques are being used to increase the effectiveness
of public health programs-around the world. While addressing the global issues and trends in social marketing, the book highlights successful health behavior change
campaigns launched by governments, by a combination of governments, NGOs, and businesses, or by citizens themselves in 15 countries of five continents. Each chapter
examines a unique, current success story, ranging from anti-smoking campaigns to HIV-AIDS prev
Marketing-Management
A Global Perspective
Beyond Borders: Communication Modernity & History
Global Trends and Success Stories
The 15 Metrics Everyone in Marketing Should Know
INDUSTRIAL MARKETING

Veröffentlichungen über Innovationen gibt es viele. Was fehlt, ist ein Buch, das den Erfinder konkret darin unterstützt, wie er eine Erfindung im Unternehmen
kommunizieren muss, um eine möglichst breite Unterstützung dafür zu finden. Dieses Buch, nun in der 2. Auflage, schließt diese Lücke. Bernd X. Weis beschreibt
den Prozess von der Erfindung zur Innovation und stellt die Kommunikationsmittel vor, die es dem Erfinder, dem Entscheider und dem Unternehmen
ermöglichen, in einer gemeinsamen und für das Unternehmen nützlichen "Sprache" die Erfindung zu bewerten und weiterzuentwickeln. Diese Sprache reflektiert
sich in einem auf die Erfindung abgestimmten Geschäftsmodell. Der Autor, selbst Inhaber zahlreicher Patente, stellt die dazu notwendigen Werkzeuge vor und
integriert sie in den Zusammenhang des Innovationsprozesses.
The abridged, updated edition of international bestseller BUSINESS: The Ultimate Resource. This essential guide to the world of work and careers is crammed
with top-quality content from the world's leading business writers and practitioners. Now in a handy paperback format, it is ideal for time-pressed managers,
small business owners and students alike. A free eBook will be available for purchasers of the print edition. This book includes: Actionlists: more than 200
practical solutions to everyday business and career challenges, from revitalising your CV to managing during difficult times. Management library: time-saving
digests of more than 70 of the best and most influential business books of all time, from The Art of War to The Tipping Point. We've read them so you don't have
to. Best Practice articles: a selection of essays from top business thinkers. Business Dictionary: jargon-free definitions of thousands of business terms and
concepts. Gurus: explanations of the lives, careers, and key theories of the world's leading business thinkers
Primarily, a review on theoretical foundations and the history of Viral Marketing is shown. Based on this, different definitions were analysed to set up a practical
definition for this study. Thereafter, possible targets of Viral Marketing are illustrated, followed by necessary elements of Viral Marketing campaigns and finally
by an approach to measure the effectiveness. By means of an online questionnaire, a survey was conducted to collect empirical data. These data provide
information about Viral Marketing within social networking sites and detect useful information for the practical use of Viral Marketing. The results of the
analysis show the accelerating influence of social networking sites and other factors regarding the effectiveness of Viral Marketing. In addition, specific
characteristics which make Viral Marketing messages appealing as well as the preferred types of Viral Marketing messages are illustrated. They help to
understand how to create and design an effective Viral Marketing Campaign.
E-marketing
The No-fads, Heart-of-the-Matter Facts You Need to Know
Praxishandbuch Innovation
Chaotics
Grundlagen des Marketing
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Globalization has proliferated business with numerous challenges and opportunities, and simultaneously at other end the growth in economy, population, income
and standard of living has redefined the scope of business and thus the business houses approaches. A highly competitive environment, knowledgeable
consumers and quicker pace of technology are keeping business enterprises to be on their toes. Today management and its concepts have become key for
survival of any business entity. The unique cultural characteristics, tradition and dynamics of consumer, demand an innovative management strategy to achieve
success. Effective Management has become an increasingly vital ingredient for business success and it profoundly affects our day-to-day life. Today, the role
of a business houses has changed from merely selling products and services to transforming lives and nurturing lifestyles. The Indian business is changing and
so do the management strategies. These changing scenarios in the context of globalization will bestow ample issues, prospects and challenges which need to be
explored. The practitioners, academicians and researchers need to meticulously review these aspects and acquaint them with knowledge to sustain in such
scenarios. Thus, these changing scenarios emphasize the need of a broad-based research in the field of management also reflecting in management education.
This book is an attempt in that direction. I sincerely hope that this book will provide insights into the subject to faculty members, researchers and students
from the management institutes, consultants, practicing managers from industry and government officers.
This book provides the essentials to write a successful business plan. The represented methods and best practices have been approved over many years in
practice with many management consulting engagements. The book is beautifully structured, it has a pragmatic emphasis and an autodidactic approach. The
reader gets acquainted with the skills and competencies as well as tools, required for the planning and development of the business plan project.
For decades, university presses and other scholarly and professional publishers in the United States played a pivotal role in the transmission of scholarly
knowledge. Their books and journals became the "gold standard" in many academic fields for tenure, promotion, and merit pay. Their basic business model was
successful, since this diverse collection of presses had a unique value proposition. They dominated the scholarly publishing field with preeminent sales in three
major markets or channels of distribution: libraries and institutions; college and graduate school adoptions; and general readers (i.e., sales to general
retailers).Yet this insulated world changed abruptly in the late 1990s. What happened? This book contains a superb series of articles originally published in The
Journal of Scholarly Publishing, by some of the best experts on scholarly communication in the western hemisphere, Europe, Asia, and Africa. These authors
analyze in depth the diverse and exciting challenges and opportunities scholars, universities, and publishers face in what is a period of unusual turbulence in
scholarly publishing.The topics given attention include: copyrights, the transformation of scholarly publishing from a print format to a digital one, open access,
scholarly publishing in emerging nations, problems confronting journals, and information on how certain academic disciplines are coping with the transformation
of scholarly publishing. This book is a must read for anyone interested in the scholarly publishing industry's past, its current focus, or future plans and
developments.
Encyclopedia of Sports Management and Marketing
Marketing
Marketing Management
Marketing: The Basics (second Edition)
Tourism Marketing
INTERNATIONAL CONFERENCE ON Management of Globalized Business: Emerging Perspectives
A fresh look at what it means to lead from two of the biggest names in leadership In these turbulent times, when the very
foundations of organizations and societies are shaken, leaders need to move beyond pessimistic predictions, trendy fads, and
simplistic solutions. They need to turn to what's real and what's proven. In their engaging, personal, and bold new book, Kouzes
and Posner reveal ten time-tested truths that show what every leader must know, the questions they must be prepared to answer, and
the real-world issues they will likely face. Based on thirty years of research, more than one million responses to Kouzes and
Posner's leadership assessment, and the questions people most want leaders to answer Explores the fundamental, enduring truths of
leadership that hold constant regardless of context or circumstance-leaders make a difference, credibility, values, trust, leading
by example, heart, and more Shows emerging leaders what they need to know to be effective; fans of The Leadership Challenge will
find a dynamic new look at the real challenges leaders face today Drawing from cases spanning three generations of leaders from
around the world, this is a book leaders can use to do their real and necessary work-bringing about the essential changes that
will renew organizations and communities.
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Der Bestseller "Marketing-Management" von Philip Kotler ist das weltweit erfolgreichste Standardwerk im Marketing und wird weithin
als die "Bibel des Marketing" bezeichnet. Die 15. Auflage von Marketing-Management ist ein Meilenstein in der langen und
erfolgreichen Geschichte des Marktführers. (Quelle: buch.ch).
Inspired by the American ed. of same title.
Marketing and Social Media
Marketing Management, Global Edition
The Business of Managing and Marketing in the Age of Turbulence
Business to Business Marketing Management
Kotler on Marketing
Proceedings of the 1st International Conference on Economics, Management, Accounting and Business, ICEMAB 2018, 8-9 October 2018,
Medan, North Sumatra, Indonesia
A comprehensive, classic principles text organized around an innovative customer-value framework. Students learn how to create
customer value, target the correct market, and build customer relationships.
NAMED BEST MARKETING BOOK OF 2011 BY THE AMERICAN MARKETING ASSOCIATION How organizations can deliver significant performance
gains through strategic investment in marketing In the new era of tight marketing budgets, no organization can continue to spend
on marketing without knowing what's working and what's wasted. Data-driven marketing improves efficiency and effectiveness of
marketing expenditures across the spectrum of marketing activities from branding and awareness, trail and loyalty, to new product
launch and Internet marketing. Based on new research from the Kellogg School of Management, this book is a clear and convincing
guide to using a more rigorous, data-driven strategic approach to deliver significant performance gains from your marketing.
Explains how to use data-driven marketing to deliver return on marketing investment (ROMI) in any organization In-depth discussion
of the fifteen key metrics every marketer should know Based on original research from America's leading marketing business school,
complemented by experience teaching ROMI to executives at Microsoft, DuPont, Nisan, Philips, Sony and many other firms Uses data
from a rigorous survey on strategic marketing performance management of 252 Fortune 1000 firms, capturing $53 billion of annual
marketing spending In-depth examples of how to apply the principles in small and large organizations Free downloadable ROMI
templates for all examples given in the book With every department under the microscope looking for results, those who properly
use data to optimize their marketing are going to come out on top every time.
The movement of sediment and associated pollutants over the landscape and into water bodies is of increasing concern with respect
to pollution control, prevention of muddy floods and environmental protection. In addition, the loss of soil on site has
implications for declining agricultural productivity, loss of biodiversity and decreased amenity and landscape value. The fate of
sediment and the conservation of soil are important issues for land managers and decision-makers. In developing appropriate
policies and solutions, managers and researchers are making greater use of erosion models to characterise the processes of erosion
and their interaction with the landscape. A study of erosion requires one to think in terms of microseconds to understand the
mechanics of impact of a single raindrop on a soil surface, while landscapes form over periods of thousands of years. These
processes operate on scales of millimetres for single raindrops to mega-metres for continents. Erosion modelling thus covers quite
a lot of ground. This book introduces the conceptual and mathematical frameworks used to formulate models of soil erosion and uses
case studies to show how models are applied to a variety of purposes at a range of spatial and temporal scales. The aim is to
provide land managers and others with the tools required to select a model appropriate to the type and scale of erosion problem,
to show what users can expect in terms of accuracy of model predictions and to provide an appreciation of both the advantages and
limitations of models. Problems covered include those arising from agriculture, the construction industry, pollution and climatic
change and range in scale from farms to small and large catchments. The book will also be useful to students and research
scientists as an up-to-date review of the state-of-art of erosion modelling and, through a knowledge of how models are used in
practice, in highlighting the gaps in knowledge that need to be filled in order to develop even better models.
GLOBAL BUSINESS MANAGEMENT AND INFORMATION TECHNOLOGY
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Growth Strategies and Marketing Insights from the Works of Peter Drucker
8 Ways to Win
BUSINESS Essential
Principles of Marketing
Social Marketing for Public Health

This textbook covers all the aspects of B2B marketing any marketer needs, be they student or professional. It's the only textbook to do so
from a global standpoint, giving them the best possible perspective on a market that is often (and more frequently) conducted within a global
environment. This new edition has been completely rewritten, and features expanded sections on globalisation and purchasing, plus brand new
sections on social media marketing and sustainability.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's
MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting
from companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code. Access codes
Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed
code. Check with the seller prior to purchase. -- Stay on the cutting-edge with the gold standard text that reflects the latest in marketing
theory and practice. Marketing Management is the gold standard marketing text because its content and organization consistently reflect the
latest changes in today's marketing theory and practice. Remaining true to its gold-standard status, the fourteenth edition includes an
overhaul of new material and updated information, and now is available with mymarketinglab-Pearson's online tutorial and assessment platform.
0133764044 / 9780133764048 Marketing Management Plus 2014 MyMarketingLab with Pearson eText -- Access Card Package Package consists of:
0132102927 / 9780132102926 Marketing Management 0133766721 / 9780133766721 2014 MyMarketingLab with Pearson eText -- Access Card -- for
Marketing Management
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and valuable advice on
how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his bestselling textbooks and world
renowned seminars into this practical all-in-one book, covering everything there is to know about marketing. In a clear, straightforward
style, Kotler covers every area of marketing from assessing what customers want and need in order to build brand equity, to creating loyal
long-term customers. For business executives everywhere, KOTLER ON MARKETING will become the outstanding work in the field. The secret of
Kotler's success is in the readability, clarity, logic and precision of his prose, which derives from his vigorous scientific training in
economics, mathematics and the behavioural sciences. Each point and chapter is plotted sequentially to build, block by block, on the
strategic foundation and tactical superstructure of the book.
Strategien für wertschaffendes Handeln
International Conference on Emerging Trends in Electrical, Communication and Information Technologies, Vol 1
Marketing Strategies of Chemical Industry in India
Instructor Resource Center on CD-ROM [to Accompany] Marketing Management, 13th Ed. [by] Philip Kotler and Kevin Lane Keller
Consumer Buying Behaviour towards Oral Healthcare Products
Changing Senario of Business and E-Commerce
...a punchy, stripped-down version of what marketing is all about. ‒ The Times Higher Education Supplement If you have a product you re looking to market, or you re seeking to
learn more about the potential of online marketing, Marketing: The Basics tells you everything you need to know about the techniques marketers use to push their product to the tipping
point . The essentials of e-commerce are explored and explained, along side more traditional marketing approaches in this revised and updated new edition. This book: Explains the
fundamentals of marketing and useful concepts such as the Long Tail Includes an international range of topical case studies, such as Obama s presidential campaign, Facebook, and Google
Also includes a glossary of terms, guides to further reading and critical questions to assist further thinking and study This lively and user-friendly introduction is perfect for professionals
seeking to learn more about subject, and recommended for sixth-form, first-year undergraduate and MBA students.
The ultimate resource for marketing professionals Today s marketers are challenged to create vibrant, interactive communities of consumers who make products and brands a part of their
daily lives in a dynamic world. Marketing, in its 9th Australian edition, continues to be the authoritative principles of marketing resource, delivering holistic, relevant, cutting edge content in
new and exciting ways. Kotler delivers the theory that will form the cornerstone of your marketing studies, and shows you how to apply the concepts and practices of modern marketing
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science. Comprehensive and complete, written by industry-respected authors, this will serve as a perennial reference throughout your career.
Highly practical and engaging, Sports Marketing equips students with the skills, techniques, and tools they need to be successful marketers in any sporting environment. The book combines
scholarly theory with the perspectives of those who have been actively involved in the sports business. A worldwide range of examples from all levels of sports, as well as insider expertise,
strongly ties classroom learning to real-world practice, and assures students that the theory is relevant. New material includes: • Expanded coverage of marketing analytics and the use of
market-driven tactics showing students how to strengthen customer relationships and maximize profits • Greater attention to the impact of new technologies on customer relationships,
such as social media, content marketing, ticketing strategies, and eSports, ensuring students are exposed to the latest advancements in marketing for sports • A stronger global focus
throughout the book, including several new cases from outside the U.S., as well as coverage of international sporting organizations, such as FIFA and the ever popular English Premier
League • Six new "You Make the Call" short cases to offer opportunities for analysis and decision making in sectors of sports marketing including sports media, experiential events, and
eSports These popular "You Make the Call" cases and review questions stimulate lively classroom discussion, while chapter summaries and a glossary further support learning. Sports
Marketing will give students of sports marketing and management a firm grasp of the ins and outs of working in sports.
How to Win Your Investors' Confidence
ICEMAB 2018
eine Einführung
Data-Driven Marketing
Viral Marketing Within Social Networking Sites: The Creation of an Effective Viral Marketing Campaign
The State of Scholarly Publishing

Marketing and Social Media: A Guide for Libraries, Archives, and Museums, Second Edition is a much-needed guide to marketing for libraries, archives, and museum
professionals in the social media age. This book serves as both an introductory textbook and as a guide for working professionals interested in developing well-planned evidencebased marketing campaigns. Chapters cover coordinating efforts with the organizationʼs mission, goals, and objectives, how to do a SWOT analysis and environmental scanning,
the use of existing data as well as issues in collecting additional data, how to identify and involve stakeholders, a 4-step marketing model, considerations of price, placement,
product, and promotion, market research, understanding customer groups and market segmentation, marketing mix strategy and evaluation, promotional activities, channel
selection, social media marketing activities, content marketing, social media policies, guidelines, crisis communication, and evidence-based assessment. Discussion of social
media and examples of social media marketing activities are included throughout the book, as well as case study examples of marketing and social media campaigns in libraries,
archives and museums. This second edition further includes a new final chapter offering step-by-step guidance for brand-new social media managers on how to get started from
their first day on the job with social media marketing, management, assessment, strategic planning, and content calendar planning activities, in addition to working with
colleagues and managers to integrate social media into work activities across the organization. For educators, this text includes elements which can be developed into classroom
or workshop assignments which include pull quotes highlighting important concepts in each chapter, key terms, discussion questions, illustrative case study examples from
archives, libraries and museums, and an annotated bibliography for further reading.
We have entered into an entirely new era, an age of increasingly frequent and intense periods of turbulence in the global economy. Unlike past recessions, todayʼs crises have
precipitated a need for businesses to develop a new mindset, one that takes into account intermittent periods of disturbance, allowing them to thrive while under the constant
threat of chaos. Chaotics presents a revolutionary set of guidelines designed to help businesses: • detect sources of turbulence • prepare scenarios • predict resulting
vulnerabilities and opportunities • develop responses to ensure long-term resilience and success • avoid risk while advancing the interests of the company • build flexibility into
the balance sheet • price strategically • adjust products to meet new customer values • and more. Complete with metrics and measurements, Chaotics outlines a powerful new
system for managing waves of uncertainty affecting customers, employees, and other stakeholders. In this climate of increased turbulence, no organization can survive with less.
School of Commerce and Business Studies, Jiwaji University organized a two days National Seminar on “Changing Scenario of Global Business Management and Information
Technology” and I take great pleasure in presenting the edited book of papers submitted and presented in the National Seminar which is essential in this new and changing
Global Business Management and Information Technology which requires new approaches to Business Management and Information Technology. There is a need to analyse
key management, global economy and information technology theories from human perspective and measure their impact. The seminar was an endeavour to provide platform to
all the academicians and practicing managers to interact together and discuss the course of action that businesses and technology needs to take to combat the fast changing
global business scenario.
Challenges and Opportunities
A Guide for Libraries, Archives, and Museums
Trends, Challenges & Innovations in Management - Volume III
Market Your Way to Growth
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The Truth about Leadership
Konzepte - Instrumente - Unternehmensfallstudien

E-Marketing is the most comprehensive book on digital marketing, covering all the topics students need to understand to "think like a marketer". The book connects digital marketing topics to the traditional
marketing framework, making it easier for students to grasp the concepts and strategies involved in developing a digital marketing plan. With a strategic approach that focuses on performance metrics and
monitoring, it is a highly practical book. The authors recognize that the digital landscape is constantly and rapidly changing, and the book is structured to encourage students to explore the digital space, and
to think critically about their own online behavior. "Success stories," "trend impact," and "let’s get technical" boxes, as well as online activities at the end of each chapter provide undergraduate students with
everything they need to be successful in creating and executing a winning digital marketing strategy.
Thistitle is a Pearson Global Edition. The Editorial team at Pearson has workedclosely with educators around the world to include content which is especiallyrelevant to students outside the United States.
Forundergraduate and graduate courses in marketing management Thegold standard for today's marketing management student The world of marketing is changing every day -- and in order for students
tohave a competitive edge, they need a text that reflects the best and mostrecent marketing theory and practices. Marketing Management collectivelyuses a managerial orientation, an analytical approach, a
multidisciplinaryperspective, universal applications, and balanced coverage to distinguish itfrom all other marketing management texts out there. Unsurpassed in itsbreadth, depth, and relevance, the 16th
Edition features astreamlined organization of the content, updated material, and new examplesthat reflect the very latest market developments. After reading this landmarktext, students will be armed with the
knowledge and tools to succeed in the newmarket environment around them. MyLab® Marketing is not included. Students, if PearsonMyLab Marketing is a recommended/mandatory component of the
course, please askyour instructor for the correct ISBN. Pearson MyLab Marketing should only bepurchased when required by an instructor. Instructors, contact your Pearsonrepresentative for more
information.
Marketing guru Philip Kotler and global marketing strategist Milton Kotler show you how to survive rough economic waters With the developed world facing slow economic growth, successfully competing for a
limited customer base means using creative and strategic marketing strategies. Market Your Way to Growth presents eight effective ways to grow in even the slowest economy. They include how to increase
your market share, develop enthusiastic customers, build your brand, innovate, expand internationally, acquire other businesses, build a great reputation for social responsibility, and more. By engaging any of
these pathways to growth, you can achieve growth rates that your competitors will envy. Proven business and marketing advice from leading names in the industry Written by Philip Kotler, the major exponent
of planning through segmentation, targeting, and position followed by "the 4 Ps of marketing" and author of the books Marketing 3.0, Ten Deadly Marketing Sins, and Corporate Social Responsibility, among
others Milton Kotler is Chairman and CEO of Kotler Marketing Group, headquartered in Washington, DC, author of A Clear-sighted View of Chinese Marketing, and a frequent contributor to the China
business press
Consumer Behaviour
The Business Plan
Leitfaden für Erfinder, Entscheider und Unternehmen
Sports Marketing
The book would serve as a standard textbook on the subject of Industrial Marketing, and thus, will be useful for students of management. This book is aimed at providing better
conceptual understanding of the industrial marketing, as well as, enhancing the skills required in its practice. The book begins with the review of fundamentals of marketing,
concepts in industrial marketing, industrial marketing environment, gathering market intelligence, organisational buying behaviour, and segmentation and positioning in industrial
marketing. Then, it goes on to give an insightful analysis of product mix, price mix, marketing channels, marketing control, and project marketing. The text concludes with a
discussion on commercial terms, clauses and documents involved in the practice of industrial marketing. The text provides eleven case studies which lend a practical flavour to it,
and illustrate the concepts discussed. Key Features • Shows the importance and selection criteria of marketing channels. • Explains commercial clauses and contents of
documents. • Explains difference between product marketing and project marketing. • Provides questions at the end of every chapter. Interspersed with real-life examples, this
book should also prove very handy to the practicing manager. New to this edition • Four new chapters, namely, Review of Marketing Fundamentals, Industrial Marketing
Environment, Negotiating Sales Deals and Key Account Management have been added. • Keeping in mind the importance of case studies for both the students, as well as,
practitioners, four new cases have also been added in this edition. • Besides, material is added in most of the chapters to discuss some topics in more detail, or some sub-topic
which were missing in the earlier edition. • Problem questions added at the end of the chapters will help the students to understand the practical applications of marketing
concepts in real business world. • The concepts are supported by real-life examples, diagrams and tables to reinforce the understanding of the subject-matter.
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